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Features and Services Upgrade

Release ‘ Release Audience ‘ Release Date ‘ Publication Date

AB_22.12 ‘ All Subscribers ‘ December 11, 2022 ‘ November 28, 2022

Exploring the Release with Josh Peacock

Asterisk Intelligence Product Development Manager/Business Development

|l 6m very happy to announce webve reached so
and user community. On December 11%, our next Analytics Booth release, we will have

completed our goal of redesigning all 12 of our Analytics Booth Dashboards.— With this
redesign we have:

1 Added better reporting capabilities.
i Modernized our look and feel.
i Introduced a new charting tool that strengthens your reporting needs.

In addition to the dashboard improvements, the team has been working hard to flush out some issues we have been

experiencing with our Alerts logs of Analytics Booth. So be on the lookout for more reliable daily email alerts coming very
soon.

On a different note, we hit another significant benchmark by cresting our 200th Analytics Booth subscription goal in
September. This gives us a 60% penetration rate for Analytics Booth subscribers in the network. Although this is impressive,
| strongly believe as we continue to make investments on improving our Analytics Booth web-based platform, more credit
unions will be incorporating this toolset into their reporting arsenal.

Training and Information Sessions

Join the Asterisk Intelligence team for a web-hosted release review

WednesdayDecember 7@ 3:00¢ 4:00 PM ET
Thursday,December 15@ 3:00¢ 4:00 PM ET
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Check out thenighlights of the Tiered ServicEomparisordashboard in this exciting reveal!
bS¢ a5 G CANRBRGE az2RStX CSIGdaNRAY

Changes to this dashboard design can be seen directly upon entry. While previously you entered a screen to set upsyths filter
new design takes you directly to the dashboandth the charting on top and the supporting data below.

Old Entryg Filter First
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New Entryc & 5 | (0 | with &Heds oré Top

Credit Union Home Dashboards > Alerts Trends Help

Relationship Management Summary (Members Scored) v @ Balances/Demographics | iRVl [ | Set Preferences
¥ Growth Over Time [l EERRERONSR T

ol Tiered Points Balance Ratios

X
Member Growth Over Time =
80k
&0k
g“( /’/
o 4//——'_\//‘.
Jan-2008 Jan-2008 Jan-2010 Jan-2011 Jan-2012 Jan-2012 Jan-2014 Jan-2015 Jan-2016 Jan-2017 Jan-2018 Jan-2013 Jan-2020 Jan-2021 Jan-2022

= BASIC e VIP-SILVER = VIP-GOLD  mam VIP-PLATINUM

Copy Excel CsV

Jan 2021 Jan 2020 Jan 2019 Jan 2018 Jan 2017 Jan 2016 Jan 2015 Jan 2014 Jan 2013 Jan 2012 Jan 2011 Jan 2010 Jan 2009 Jan 2008 Jan 2007

owcmion | won| 5 ol | won 5w 5w 5w s e il w5 e x e v el e < e s e x e
[ BASIC 24114 396 23283 413 20024 396 17975 39.3 15985 396 14635 40.6 13712 418 13,776 459 13203 472 12,816 48.2 12483 487 11917 487 12271 536 11455 544 7488 AZ.E|

&) Avg Prod Per Mbr 1.7 1.7 1.7 1.7 1.6 1.6 16 1.7 1.6 1.7 1.7 1.7 1.8 1.8 2

B Avg SVCS Per Mbr 241 2 2 19 1.9 1.9 19 2 14 13 1.2 1.2 13 1.2 1

(@ Household Adj 0 o 0 0 o 0 0 0 0 0 0 o 0 0 0
(@ VIP-SILVER 14,927 245 14,167 25.1 9,000 17.8 8,047 176 7,104 176 6224 173 5702 174 5340 17.8 5,119 183 4,868 183 4576 17.9 4,090 16.7 3,008 135 2,936 14 4,495 257

@ Avg Prod Per Mbr 25 26 26 25 25 26 26 27 28 2.8 28 28 3 29 3

) Avg SVCS Per Mbr 46 45 49 48 49 5 52 54 43 37 36 34 31 3 2
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Below the Charts is Complete Data that Can be Exportéahédysis

Yes, there isanpletedata below thecharts!

20k

e ——
Jan-2008 Jan-2009 Jan-2010 Jan-201 Jan-2012 Jan-2013 Jan-2014 Jan-2015 Jan-2016 Jan-2017 Jan-2018 Jan-2019 Jan-2020 san-2021 Jan-2022
8- BASIC == VIP-SILVER < VIP-GOLD == VIP-PLATINUM
Jan 2021 Jan 2020 Jan 2019 Jan 2018 Jan 2017 Jan 2016 Jan 2015 Jan 2014 Jan 2013 Jan 2012 Jan 2011 Jan 2010 Jan 2009 Jan 2007
mmnmmmmmmmnmmmmmmmmmmmnmmmmmmmm
@ BASIC 24114 39.6 23283 413 20,024 39.6 17,975 393 15985 39.6 14,635 40.6 13712 41.8 13776 459 13203 47.2 12,816 482 12483 487 11,917 487 12271 53.6 11455 544 7488 Azal
[ Avg Prod Per Mbr 17 17 i 17 16 16 16 17 1.6 nr 17 1.7 18 13 2
(@ Avg SVCS Per Mbr 21 2 2 19 19 19 19 2 14 13 12 12 13 12 1
@ Household Adj 0 [ 0 0 0 0 0 0 0 0 0 0 0 0 0
(@ VIP-SILVER 14,927 245 14,167 251 9,000 17.8 8047 176 7,04 176 6224 173 5702 174 5340 178 5119 183 4,868 183 4,576 17.9 4,000 167 3,008 135 2936 14 4495 257
(@ Avg Prod Per Mbr 25 26 26 25 25 26 26 27 28 28 28 28 3 29 3
(@ Avg SVCS Per Mbr 46 45 49 48 49 5 52 54 43 37 36 34 341 3 2
@ Household Adj 0 [ 0 0 0 0 0 0 0 0 0 0 0 0 0
@ VIP-GOLD 11,215 184 9914 176 5647 112 5371 117 4666 116 4213 117 3,608 113 3330 111 3,005 107 2,808 109 2,950 115 3,092 126 3,040 133 2571 122 2504 1438
(@ Avag Prod Per Mbr 34 34 29 29 29 29 3 3 3.1 31 3 3 3 32 4
(@ Avg SVCS Per Mbr 52 52 43 44 41 41 44 39 3.4 27 24 22 2 21 3
@ Household Adj 0 [ 0 0 0 0 0 0 0 0 0 0 0 0 ]
(@ VIP-PLATINUM 10,685 175 8995 16 15889 314 14,367 314 12586 312 10,953 30.4 0,664 29.5 7,550 252 6,670 238 5986 225 5625 219 5368 21.9 4491 196 4,080 194 2,937 1638
@ Avg Prod Per Mbr 54 55 44 44 44 44 44 45 46 46 47 48 49 49 5
(@ Avg SVCS Per Mbr 71 71 5.5 55 5.5 5.6 6 57 45 4 39 3.7 36 34 5
@ Household Adj 0 [ 0 0 0 0 0 0 0 0 0 0 0 0 0
(@ Total 60,941 56,350 50,560 45,760 40,341 36,025 32,776 20,008 27,907 26,568 25,634 24,467 22,900 21,042 17,514
@ Avg Prod Per Mbr 29 28 28 28 28 28 28 27 27 27 27 27 27 27 34
[ Avg SVCS Per Mbr 41 4 3.9 38 38 3.8 4 37 2.9 25 24 22 21 2 22
@ Household Adj 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
Showing 1 to 20 of 20 entries

Stick Filtersc Like the Settings in Your Car: Set them and Forget Them!

Want to view the first month of the year over several years or some other filter pattern®
The filter page is now easily accessed viaSbePreferences buttoon the main data ards ™~
view. From there whatever filters you set will be the default each subsequmetyou
enter the dashboard. They are sticky filterd)ich meanghat they remain not only for
the current session but for every subsequent time you enter the dashbdasd.like your
car, you can set them the way you like them and leave them!

Alerts Trends

Help

Want to change your filters? Not a problem. Simply select$ie¢ Preferences buttoto
set new filters.Select month, threemonth, or year intervals for periods of five, teor
fifteen.

New Filtering Window

X

Month | 3 Month JREEETS
r

Save as Default

Tiered Scoring User Preferences

Reporting Interval:

Number of Periods:
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Display Your Data in New Wagysven Demd.ivein Your Board Meeting

Showing data in new ways is always sure to be a crowd grleasl bring new interest to existing datBhe Member Ratios Over
Time and Tiered Point Balance Ratios charts are shown inntesactivebar charts

New Bar Charts Providd-resh Lookt Data

Relationship Management Summary (MembersScored) [Yr——

I Growth Over Time UBEINERCVIRUNEE o) Tiered Points Balance Ratios

Member Ratios Over Time

% Members

Now-2014 Nov-2015 Nov-2016

@ BASIC @ VIP-SILVER @ VIP-GOLD @ VIP-PLATINUM

Cop Excel  CSV

Interactive Charting Greatto See Specific Data Paifor for Demo)

As the mouse moves over the chart, only one segment is highlighted at aSovexciting, you may decide to demo the software live
at your next Board/leeting. (COf course, if you want to paste in your Board Report or copy in your clipboard, that is always an
option.)

Relationship Management Summary (Members Scored) v | @ ealances pemographics | [[REERd -] ‘ Set Preferences

k= Growth Over Time ol Tiered Points Balance Ratios Show Tier P

Member Ratios Over Time

_ _ “ I‘“ _

ov-2010 Nov-z0 Now-2012 Nev-2013 Nov-2014 Nov-2015 Nov-2018 Nov-2017 Nov-z018 Nov-2013 Nov-2020 Nov-202

@ BASIC @ VIP-SILVER @ VIP-GOLD @ VIP-PLATINUM

Relationship Management Summary (Members Scored) @ Balances/Demographics | [EUEele] [l | Set Preferences
I Growth Over Time iU LEURCROWIR T 1l Tiered Points Balance Ratios ‘ ©® Show Tier Points

Member Ratios Over Time

% Mermbers

Jan-2013
» VIP-COLD: 10.7

25 19653 s 75

Jan-2013 Jan-2014 Jan-2015 Jan-2016 Jan-2017 Jan-2018 Jan-2013 Jan-2020 Jan-202 Jan-z022

@ BASIC @ VP-SILVER @ VIP-GOLD @ VIP-PLATINUM
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More Charts than You Can CogWith a Big~ocuson VAT

Graphs and charts can drastically increase the absorption of your datahsnetliease deliverdVe did try to make an estimate and

there are at leasB00New data pointsdiving down to the individual goal iter€harts and graphs galoréle hope you will
be able to extract some additional value from this new information

Below is the Member Data for the Text Banking Tiered Service goal inlft&eB8éce Category, with both bar and pie charts
presented. (There are three to four new charts and graph categories at thipanblevel)

Penetration Analysis: Self Servioals Balances/DemographigBext Banking Enrolled

Penetration Analysis: Self-Service Goals Balances/Demographics
January 01, 2021
Self-Service Goals / Mobile Text Banking - Enrolled
all # Members | ll Loan Balances | all Savings Balances | oll Members by Gender
X
# Members by Tier January 01, 2021 = Member Ratios by Tier January 01, 2021 =
2000
BASIC SERVICE : 14%
1,652
1,540
1500 VIP-PLATINUM : 33%
. 1171
=
- 719
T wesiver: 30
so0
o
EASIC SERVICE VIP-SILVER VIF-COLD VIP-PLATINUM VIP-GOLD : 23%
BASIC SERVICE 719 14 6,035,870 8,395 5 1,151,122 1.601 3 293 36 707
VIP-SILVER 1,540 30 1,898,766 1,233 2 1,366,233 887 4 550 26 990 34 0 0 36 36 1.526
VIP-GOLD 1171 23 9,452,569 8,072 g 4,929,563 4210 14 459 22 71124 1 2 40 40 1167
VIP-PLATINUM 1652 33 102,392,622 61,981 85 27,101,115 16405 78 793 38 859 29 0 0 44 43 1.649
Total 5.082 0 119,779,827 23,569 0 34,548,033 6,798 0 2,095 0 2,943 0 44 0 40 39 5.049

Check at how you can view both member numbers (left) and percentages (right) at the same time!

Exciting Web Interfac&ccess at the SeBoal Level with Export Options
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throughout them. And always remember with a right click on a chart, you can save it to your clipboard to paste in youngarket
materials and Board Reports. Check out some samples belrw

Download Options at the SuboalLevel

Modern Web Interface to Access Goals

Credit Union

Penetration Analysis: Self-Service Goals

Relationship Management Summary (Members Scored)
Tier Up - Get Members to the Next Level

Credit Union

Penetration Analysis: Self-Service Goals ~

Copy Excel CSV

%

{ Penatration Analysis: PFl Goals

Penetration Anzlysis: Savings Goals
Penetration Analysis: Loan Goals
Penetration Analysis: Self-Service Goals

Penetration Analysis: Member-Elected Deposits Goals

Learn From Peer

2 02K

g

Debit Card Dollars up to 999999999

QOTB or Online Credit Card

Audio Response - Active

Online Banking_- Active
E-Statements - Enrolled

Bill Payment/Presentment - Enrolled

Valid e-Mail Address

379 20,659
373 19,900
372 19,879
26.6 14703

1.5 547
233 12,756
59.0 31,646
13.6 7.379
79.0 43,116

[@ ATM/PGS PIN Based Activity 23,101 379 20,659 El
[ Debit Card Trans up to 999 22,718 37.3 19,500 3!
[ Debit Card Dollars up to 999999939 22,693 37.2 19,879 31
(@ OTB or Online Credit Card 16,182 26.6 14,703 2
(@ Audio Responss - Active 939 1.5 947
@ Online Banking_- Active 14,198 233 12,756 2
[ E-Statements - Enrolled 35,945 59.0 31,646 5

26.1 12,933 25.6 1
1.7 983 1.9

226 12,294 24.3 1

56.2 27.028 53.5 2|

131 6,818 13.5

76.5 37,869 74.9 3
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Learn From a Peer Got a Big Makeover

We encourage you to attend the release training to get the full extent of the upgrade of the Learn P&en dashboard area in
the Tiered Services dashboard. This powerful resource allows you to compare your Tiered Service program with othemooislit uni
programs in the network. Below we show the comparison of one credit union with another at thgostlevel.

Compare Your Point Structure with Another Credit Union of Similar Asset or Membership Size

Community CU

Learn From Peer

Learn From Peer / |Seftings v

Credit Union Basic Level A Level B

Community CU From 0 to Level A From 150 To 299 From 300 To 499

Credit Union From 0 to Level A From 100 To 199 From 200 To 299

Goal 1: Primary Financial Institution Relationships (PFI}

Goal 2: Analyzing Member Savings Relationships

Goal 3 : Analyzing Member Loan Relationships

Goal 4 : Analyzing Member Self-Serve Product Relationships

Alpena Community CU Frankenmuth Credit Union

Points Description Points Description

25 ATM/POS PIN Based Activity 10 ATM/POS PIN Based Activity
125 Debit Card Trans up to 15 0 Debit Card Trans up to 999
250 Debit Card Trans 16 to 30 0 Debit Card Trans to

375 Debit Card Trans 31 to 45 0 Debit Card Trans to

500 Debit Card Trans 46 to 999 0 Debit Card Trans to

0 Debit Card Dollars up to 999995999 0 Debit Card Dollars up te 999999999
] Debit Card Dollars to 0 Debit Card Dollars to

0 Debit Card Dollars to 0 Debit Card Dollars to

0 Debit Card Dollars to 0 Debit Card Dollars to

100 OTB or Online Credit Card 20 OTB or Online Credit Card
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Check out the highlights of the Online Banking Optics dashboard below.

Now Defaults to a Filter forMonth-Long View

Upon entry you will now view an entire month of online banking optics data.

Credit Union

Online Banking Optics From Sun Sep 25, 2022 to Mon Oct 24, 2022

# of Days: 30 Total Event Count: 2,581,614 Avg Events/Day: 86,054 (@

Home  Dashboards™  Alerts  Trends  Help

Copy Bxcel CSV

Search:

115 Viewed Share Account Information
@ Viewed Share Account Information
@114 Logged Qut
@s2 Viewed Account Summary,
55 Viewed Loan Account Information
@ Viewed Loan Account Information
@ 56 Viewed Credit Card Account Information
@8 Subrmitted A Transfer
m7s Scheduled An AFT
@1 Logged In
@63 Viewed ACH Deposits
70 Downloaded Transaction Details
@ Downloaded Transaction Details
@53 Viewed Transaction Details
iewes ccount More Details
131 Viewed A More Detail
@ 92 Visited Bill Pay.
ubmitte uick Transfer
168 Submitted A Quick Transf
@98 Viewed eStatements
@ s& Viewed A Check Image
@94 Paid A Bill
iewes listribution
64 Viewed ACH Distrib

919,204 35.6% 8.967 343
261,721 10.1% 3,289 267
256,116 9.9% 2474 345
188,347 7.3% 1,654 383
152,821 5.9% 2,094 245
144,566 5.6% 3.248 146
144,453 55% 3,248 146
119,538 4.6% 2,857 139
114,541 4.4% 2,208 169
74,237 2.9% 597 426
58,965 23% 1,123 175
35,653 1.4% 688 176
22,699 0.9% 265 284
14,737 0.6% 401 1.21
9,098 0.4% 204 1.54
9,054 0.4% 179 168
7.267 0.3% 147 164
5138 0.2% 120 142

Showing 1 to 19 of 120 entries

More Easily Group Like Statistics Together

With the updated filter and new Search, you can now group like events together (such as views to your rafe board

Y Filter Data

Start Date:  2022-09-25

Search description(s)...

Added A Check Stop Payment (83)

Changed Contact Preferences (19)

Changed Password (38)

Changed Security Questions (41)

Completed Certificate Purchase (10)

Created A Daily Balance eAlert Subscription (134)
Created A Transaction Amount eAlert Subscription (137)
Created An ACH Distribution (65)

Created An Account Balance eAlert Subscription (23)
Created An Loan Due eAlert Subscription (29)

Created a Text Transfer Quick Code (125)

Deleted A Daily Balance eAlert Subscription (138)
Deleted A Transaction Amount eAlert Subscription (139)
Deleted An A2A AFT (80)

End Date:  2022-10-24

o oo

Added A Text Banking Phone Number (104)

Changed Email Address (39)

Changed Personal Information (43)

Changed/Created Username (37)

Completed Opening Share (14)

Created A Payee (93)

Created A Transaction Count eAlert Subscription (140)
Created An ACH eAlert Subscription (26)

Created An Account eMotice Subscription (20)
Created An eAlert (150)

Deleted A CFT (74)

Deleted A P2P Payment (162)

Deleted A Transaction Count eflert Subscription (142)
Deleted An ACH Distribution (67)

-
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Y Filter Data

Start Date: | 2022-09-25 End Date:  2022-10-24

rate Clear Selection(s) (3)

[ Utilized Bump Rate Options (145) B viewed Certificate Rate Board (7)
B Viewed Loan Rate Board (4) B Viewad Shares Rate Board (11)

Find Totals for Event Groups on the Detail Screen

GrofAdK LI GGSNYyE FyYyR RAOGS
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to the detail view{ A y OS 46S Q@S TFTAfGSNBR (2 akKz2g | OGA@AGe 2y Ittt NIGS
ac2alt 9 @ty iumbeofimsils §our member has made in online banking to check out ymypetiive rates!

—

Home Dashboards ~ Alerts Trends Help

Online Banking Optics From Sun Sep . 5, 2022 to Mon Oct 24, 2022

#0fDays: 30 Total Event Count: 3,231 Avg Events/Day: 108 (@

Search:

Viewed Loan Rate Board

@ 1 Viewed Shares Rate Board 1,083 33.5% 25 1.52

Viewed Certificate Rate Board

Online Bziixiing Cptics From Sun Sep 2!

# of Days: 30 Total Event Count: 3,231 Awg Events/Day: 108 ()

Copy Excel CSV

[y 4 Viewed lLoan Rate Board
) 11 Viewed Shares Rate Board
)7 Viewed Certificate Rate Board

Showing 1 to 3 of 3 entries
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Three Charts are Better Than Onel!

There are so many wayo analyze your data in colorful charts and graphs. You can click and copy, but why not demo live?

Online Banking Optics Analysis - Total Recor:
© Showing: Viewed Loan Rate Board, Viewed Certificate Rate Board, Viewed Shares Rate Board
Day-of-Week Average Events = Top 5 Dates for Usage = Top Applications =
100
Saturday: /- Sunday: 89
28 24 85 &
0
7 7
Menday:
Friday: az
a1 &0
B
0
Tuesday: 20
Thursday: o
42
" o \
Jammesear Oct 13, 2022 0et17. 2022 Sep 28,2022 Sep 26, 2022 Oct 8, 2022 © Personal Banking: 2,581,614
Day of Week Avg Events % Date Event Count % Appllication Event Count %
Thursday 2 15.7% 10/13/2022 - Thursday 89 28% Personal Banking 2581614 100.0%
Monday 42 19.4% 10/17/2022 - Monday 85 26% Total All Applications 2,581,614
Friday 4 15.2% 09/29/2022 - Thursday 83 26%
Tuesday 4 15.1% 09/26/2022 - Monday 73 23%
Wednesday 34 12.8% 10/04/2022 - Tuesday 73 23%
Saturday 28 10.6% Other Dates 2828 87.5%
Sunday 24 11.3% Total All Dates. 3,231
Online Banking Optics Analysis - Total Rec
© Showing: Viewed Loan Rate Board, Viewed Certificate Rate Board, Viewed Shares Rate Board
Day-of-Week Average Events = Top 5 Dates for Usage = Top Applications =
100
89
85 83
0
73 73
0
g
w0
20
o \
Oct13, 2022 Oct17.2022  Sep29.2022  Sep26.2022 oct s, 2022 " Personal Banking: 2,581,614
Day of Week Avg Events % Date Event Count % Appllication Event Count %
Thursday 42 15.7% 10/13/2022 - Thursday 89 28% Personal Banking 2561614 100.0%
Monday 42 19.4% 10/17/2022 - Monday 85 26% Total All Applications 2,581,614
Friday 41 15.2% 09/29/2022 - Thursday 83 26%
Tuesday 41 15.1% 09/26/2022 - Monday 73 23%
Wednesday 34 12.8% 10/04/2022 - Tuesday 73 23%
Saturday 28 10.6% Other Dates 2828 87.5%
Sunday 2 11.3% Total All Dates 3.231
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Copy and Export Your Online Banking Optics Data for Further Analysis

As shown on th@reviousdetail screen yowan export and copthe data.

On the charts page, we take that one step further with a full feature list of expurtsding PNG, JPEG, SVG vector, and an option
that make your chart into a PDF document.

oard, Viewed Shares Rate Board
Events —
Wiew in full screen 100
unday: Print chart
4
80
Diowwnload PMG image
Dowwnload JPEG image
&0
Download POF documnent "
@
Dowvnload SVG vector image =
-
40
Tuesday: 20
41

If you are doing a live demonstration, yoan even elect to expand your chart to fill your entire screen.

Day-of-Week Average Events

Wednesday:
3
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SliceYourOpticsData and Narrow Your View to a Single Day

And if you just want to view activity for one day, it is easy to change your date range to fit that metric. Establisbdiineetss of
your online banking promotions down to the launch day. Review activity fothjesteekend as opposed to weekdayhe number
of ways you can slice and dice your data is limited only to your imagination.

Y Filter Data X

2022-09-25 End Date:  2022-09-09

Start Date:

\

Start Date: | 2022-00-25 End Date:  2022-09-09

CAYI LRI SB&E 6@sSt 9SS 51

CAyltftes 6SQ@S FAYFEtATI SR 2dzNJ dzLJANI RSa G2 Iff (6Sf O3S vidlsa Ko 2
releases?2 A 1 K G KA & NBf Sapérfrman& Qadsh mbagrd intddRcd éxciting new chart featuresind additional
filtering to the Tiered Services and Online Banking Dashboards

Performance Boost

With this release, the two dashboards have decreased load times for quicker data on. the go

Interactive Data Table Interface

The new standard charting that we are applying throughout the dashboards comes with a sleek interface; each columnes sortabl
dza&Ay3 (GKS dzZik R2g6y &2NI AYRAOIFIG2NE Ay (GKS O2fdzYy KSIRBNROD 2
putting the most frequently analyzed columns first. With this new charting option, achieving a graph becomeslialopeocess by
simply selecting the graphing icon from the code column.

More Points of Data Plus More Visual Charting in Graphing Updates

More points of data are now easily visible and acceségibilee chartwith a hover or a click. The graphs are also more complete,
featuring a header and footer to distinguish the grapéven better for direct insertion in your board packet! Includedtia t
graphing package is the ability to select an additional data point to add to the graph. We recommend using the filtertoptions
select the codes that you would like to view, then using the Additional Data Pointdinop to select an additional line dfata for
the graph.

Updated Filtering Selection and Display

The filtering capabilities have received a major upgrade in this release. When selecting the Filter button at the tajashbward,
a popup screen will appear, allowing users the abiidysearch for selected GLs, use mghiect to choose multiple criteria, or
select all/clear all choices. Additionally, you can view only the selected filters by using the Show Selected optidleingtieén.
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Updated Filter and Head&election Area

As introduced in the last release, the heading area of each graph is more aesthetic and succinct. Additionally, thevRillewso
for multi-select, allowing users to select multiple codes or categories. This new ability allows sngte&éicted groups of items.
When filtering, selections will be shown in the top section of the dashhdardiew, hover over the link to see the selected groups

or GLs.

Not an Analytics Booth Subscriber? Sign Up Today!
https://store.cuanswers.com/store/asterisk-intelligence/analytics-booth/
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