
 

 

 

CUSO Financial Full 
Service Marketing 
Powered by Xtend 
 
Xtend encourages every credit union to invest in the future of their members by 
offering an investment program. To help our clients achieve this service offering, 
Xtend has partnered with CUSO Financial Services (“CFS”) to provide high quality, 
marketing options which will promote your credit union’s financial services. 
Within this document, are the details regarding the marketing tools included in 
this action inspiring marketing program. 
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Your Partner For Success 

CUSO FINANCIAL MARKETING | FULL SERVICE REPRESENTATIVE 

Questions? Contact Xtend Today    

6000 28th Street Suite 100 

Grand Rapids, MI 49546 

www.xtendcu.com 

1-866-981-4XTD 

Throughout the calendar year, Xtend focuses on the target audiences listed below. Your marketing team 
should coordinate any additional marketing material in correspondences with the centralized messages 
listed below. With each quarter and throughout the year there are 7 targeted HTML email messages, 4 
Online Banking Community posts, and 4 surveys to inspire action from the audience. All of which have 
been approved through CFS ADreview in advance. Once you have chosen the start date of your CFS     
program, you should begin creating the web page content immediately. It can be as easy as using the    
representatives bio card. This is imperative as we are going to be driving traffic to this page when we begin 
emarketing.   

1st Quarter 
Topic: Retirement Planning/Tax Season 

Target Demographic: 45 to 75 Years of 

Age 

Life Events:  Retirees, Suddenly Single,  

Inheritances,  Sudden Increase in Dollars 

4th Quarter 
Topic: Life Insurance 

Target Demographic: 25 to 85 Years of 

Age 

Life Events:  Starting a Family, Suddenly 

3rd  Quarter 
Topic: Income Options/College Planning 

Target Demographic: 35 to 75 Years of 

Age 

Life Events:  Retirees, Suddenly Single,  

Inheritances 

2nd Quarter 
Topic: Rollovers/Consolidating Accounts 

Target Demographic: 45 to 80 Years of 

Age 

Life Events:  Retirees, Suddenly Single,  

Inheritances, Direct Deposits Stopped 
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1ST QUARTER | JANUARY—MARCH 

Topic: Retirement Planning/Tax Season 

Target Demographic: 45 to 75 Years of Age 

Consolidating Retirement Accounts 
 
Are you nearing retirement? Already there? Start looking closely at your retirement funds. If you have IRA's, 401
(k)'s and pension plans scattered in various places, you may want to consider consolidating your accounts. At 
<<Credit Union Name>> our CUSO Financial Services, LP Investment Representative can help you with your 
rollover questions.  
 
To learn more about consolidating accounts, click here. (Link to Credit Union Investment Services Page) 

Online Banking Community Post 

 Consolidating Retirement Accounts (includes a survey) 
 Younger Generation Financial Options 

Scheduled Emails 

Targeted Audience Files 

Query Name Target Audience 

CFSQ1A MASTER search for active member-
ships between the ages of 45 - 65 

CFSQ1B Join CFSQ1 to PCMBRCFG  to ex-
port valid email address and mem-
bers first name 

CFSCERTXX CD reaching maturity in next month 

CFSIRAXX IRA balance > $5000 & members  
35 - 79 

Download File Name 

CFSQ1A 

CFSQ1B 

CFSCERTXX 

CFSIRAXX 

Data is available within just a few clicks in CU*BASE. Xtend encourages you to utilize the database file cre-
ated for your HTML marketing. The information can be used in many ways to create a mailing campaign, 
call campaign, and more! For instructions on how to use query (CU*BASE Report Builder), contact a Client 
Service Representative for support.  

XX indicates that you must place you r CU ID at the end of the  
query/file name. You can find these 2 characters at the bottom right 
of any screen in GOLD.  

Below are the channels used to market the credit union’s CFS  
program. In addition to your HTML message, a plain-text message will 
be sent to the members It’sMe247 Message Center. 

Additionally, Xtend can provide out-
bound call campaign support and in 
branch posters.  
 
Contact Us 
1-866-981-4XTD 
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15	
JANUARY  Xtend will process this message on January 15th (or the following business day) to members 

45 to 75 years of age. Members with active online banking will also receive a plain-text copy in 
their ItsMe247 Message Center. Your credit union will receive a detailed report 1 week after the  
message has been sent 
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15	
FEBRUARY Xtend will process this message on February 15th (or the following business day) to mem-

bers 21 and older. Members with active online banking will also receive a plain-text copy in their 
ItsMe247 Message Center. Your credit union will receive a detailed report 1 week after the  
message has been sent 



5 

 

Income Strategies in Retirement 
 
Millions of Americans in retirement may be scrambling to find ways to make ends meet without the income from 
a full-time job. Or possibly trying to recover from market volatility.  
  
Fortunately, there are several possible solutions available for those looking to increase their income during their 
non-working years. To learn more about generating income in retirement, click here. Set up an appointment with 
our CUSO Financial Services Investment Representative. (Link to Credit Union Investment Services Page) 

Online Banking Community Post 

 Income Strategies in Retirement (includes a survey) 
 Retirement Roll-Over Options 

Scheduled Emails 

Targeted Audience Files 

Query Name Target Audience 

CFSQ2A MASTER search for active member-
ships between the ages of 45 - 65 

CFSQ2B Join CFSQ1 to PCMBRCFG  to ex-
port valid email address and mem-
bers first name 

CFSCERTXX CD reaching maturity in next month 

CFSIRAXX IRA balance > $5000 & members  
35 - 79 

Download File Name 

CFSQ2A 

CFSQ2B 

CFSCERTXX 

CFSIRAXX 

Data is available within just a few clicks in CU*BASE. Xtend encourages you to utilize the database file cre-
ated for your HTML marketing. The information can be used in many ways to create a mailing campaign, 
call campaign, and more! For instructions on how to use query (CU*BASE Report Builder), contact a Client 
Service Representative for support.  

XX indicates that you must place you r CU ID at the end of the  
query/file name. You can find these 2 characters at the bottom right 
of any screen in GOLD.  

2ND QUARTER | APRIL—JUNE 

Below are the channels used to market the credit union’s CFS  
program. In addition to your HTML message, a plain-text message will 
be sent to the members It’sMe247 Message Center. 

Topic: Rollovers/Consolidating Accounts 

Target Demographic: 45 to 80 Years of Age 

Additionally, Xtend can provide out-
bound call campaign support and in 
branch posters.  
 
Contact Us 
1-866-981-4XTD 
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15	
APRIL Xtend will process this message on April 15th (or the following business day) to members 55 

to 80 Years of Age. Members with active online banking will also receive a plain-text copy in their 
ItsMe247 Message Center. Your credit union will receive a detailed report 1 week after the  
message has been sent 
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15	
MAY Xtend will process this message on May 15th (or the following business day) to members 45 

to 75 Years of Age. Members with active online banking will also receive a plain-text copy in their 
ItsMe247 Message Center. Your credit union will receive a detailed report 1 week after the  
message has been sent 
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Saving for College  
  
Whether they want to grow up to be a farmer or a firefighter, as parents and grandparents we want to support 
them and their dreams as best we can. Click here for more information on how our CUSO Financial Services, LP 
Investment Representative can help you open an account to save for higher education. (Link to Credit Union 
Investment Services Page) 

Online Banking Community Post 

 Saving for College (includes a survey) 
 Retirement Planning 

Scheduled Emails 

Targeted Audience Files 

Query Name Target Audience 

CFSQ3A MASTER search for active member-
ships with the age criteria for the 
message 

CFSQ3B Join CFSQ1 to PCMBRCFG  to ex-
port valid email address and mem-
bers first name 

CFSCERTXX CD reaching maturity in next month 

CFSIRAXX IRA balance > $5000 & members  
35 - 79 

Download File Name 

CFSQ3A 

CFSQ3B 

CFSCERTXX 

CFSIRAXX 

Data is available within just a few clicks in CU*BASE. Xtend encourages you to utilize the database file  
created for your HTML marketing. The information can be used in many ways to create a mailing campaign, 
call campaign, and more! For instructions on how to use query (CU*BASE Report Builder), contact a Client 
Service Representative for support.  

 
XX indicates that you must place you r CU ID at the end of the  
query/file name. You can find these 2 characters at the bottom right 
of any screen in GOLD.  

3RD QUARTER | JULY— SEPTEMBER 

Topic: Income Options/College Planning 

Target Demographic: 35 to 75 Years of Age 

Below are the channels used to market the credit union’s CFS  
program. In addition to your HTML message, a plain-text message 
will be sent to the members It’sMe247 Message Center. 

Additionally, Xtend can provide out-
bound call campaign support and in 
branch posters.  
 
Contact Us 
1-866-981-4XTD 
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15	
JULY Xtend will process this message on July 15th (or the following business day) to members 

between 35 to 75 Years of Age. Members with active online banking will also receive a plain-text 
copy in their ItsMe247 Message Center. Your credit union will receive a detailed report 1 week 
after the message has been sent 
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15	
AUGUST Xtend will process this message on August 15th (or the following business day) to members 

between 25 – 85 years of age. Members with active online banking will also receive a plain-text 
copy in their ItsMe247 Message Center. Your credit union will receive a detailed report 1 week 
after the message has been sent 
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Protecting Your Family  
 
Has your insurance kept up with the changes in your life?  If you’re like most people you probably already own 
some life insurance.  But is it still enough to cover all your needs?  Have you thought about long term care insur-
ance and disability insurance to cover you in case you’re sick or hurt and can’t work?    
  
Click here to speak with our CUSO Financial Services Investment Representative to help you ensure your  
family is protected. (Link to Credit Union Investment Services Page) 

Online Banking Community Post 

 Protecting Your Family (includes a survey) 

Scheduled Emails 

Targeted Audience Files 

Query Name Target Audience 

CFSQ4A MASTER search for active member-
ships between the ages of 25 - 85 

CFSQ4B Join CFSQ1 to PCMBRCFG  to ex-
port valid email address and mem-
bers first name 

CFSCERTXX CD reaching maturity in next month 

CFSIRAXX IRA balance > $5000 & members  
35 - 79 

Download File Name 

CFSQ4A 

CFSQ4B 

CFSCERTXX 

CFSIRAXX 

Data is available within just a few clicks in CU*BASE. Xtend encourages you to utilize the database file cre-
ated for your HTML marketing. For instructions on how to use query (CU*BASE Report Builder), contact a 
Client Service Representative for support. The information can be used in many ways to create a mailing 
campaign, call campaign, and more!  

XX indicates that you must place you r CU ID at the end of the  
query/file name. You can find these 2 characters at the bottom right 
of any screen in GOLD.  

4TH QUARTER | OCTOBER—DECEMBER 

Topic: Life Insurance 

Target Demographic: 25 to 85 Years of Age 

Below are the channels used to market the credit union’s CFS  
program. In addition to your HTML message, a plain-text message 
will be sent to the members It’sMe247 Message Center. 

Additionally, Xtend can provide out-
bound call campaign support and in 
branch posters.  
 
Contact Us 
1-866-981-4XTD 
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15	
OCTOBER Xtend will process this message on October 15th (or the following business day) to members 

between 25 – 85 years of age. Members with active online banking will also receive a plain-text 
copy in their ItsMe247 Message Center. Your credit union will receive a detailed report 1 week 
after the message has been sent 
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Update Database File Dates 

Print Database File 

Steps for Success 
At this point you have mined the targeted data and created a report in your query library to communicate with all 
members in your criteria. Follow these easy steps to continue your communication efforts for CFS investment    
products.  
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Sending the Message 
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Sending the Message (cont.) 
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Sending the Message (cont.) 
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Sending the Message (cont.) 
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Sending the Message (cont.) 
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